
Colorado Electric and Colorado Gas 
Customer Communications Overview
February 2021 Event
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February 2021 Customer Communications Summary

Two all-customer emails sent 
to more than 600,000 

customers 

Two press releases distributed 
to nearly 600 Colorado media, 
influencers and public officials 

Five Facebook posts with 
nearly 60,000 impressions

10 Tweets earning 150+ likes

Three LinkedIn posts reaching at 
least 3,874 and earning 96 likes 

Between Thursday, Feb. 11 and Wednesday, Feb. 26, Black Hills Energy shared safety reminders and 
energy conservation messages with Colorado customers via email, media relations, social media 
channels (Facebook, Twitter, LinkedIn and Instagram) and web content. 
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Ongoing Commitment to Safety and Conservation Education

• Customer education on topics related to safety and energy conservation are part of 
our ongoing communications plans – we don’t wait for extreme situations to share 
essential information with customers. 

• Our annual outreach efforts are intended to prepare customers for seasonal drops in 
temperatures and tips/tools for reducing wasted energy.  

• We utilize a range of distribution channels, including (but not limited to) bill inserts, 
customer emails, social media content, press releases and media relations. 
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Safety and Conservation Communications Timeline
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Feb. 12 – Twitter 
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Feb. 15 – Facebook 
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Feb. 15 – Twitter 
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Feb. 15 – LinkedIn 
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Feb. 15 – All Customer Email

Emails sent:
612,007

CTR: 
.9%

Open Rate:
35.5%
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Feb. 15 – Twitter 
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Feb. 15 – Facebook 
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Feb. 15 – Press Release 

Press releases distributed across Colorado Gas and Colorado Electric service territories 
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Feb. 16 – Twitter 
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Feb. 16 – Facebook 
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Feb. 16 – Twitter 
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Feb. 17 – Twitter 
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Feb. 17 – Twitter 
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Feb. 17 – Web Content
Hearing Exhibit 101, Attachment MJH-6 - Customer Communication Examples



19

Feb. 18 – Twitter 
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Feb. 18 – LinkedIn 
Hearing Exhibit 101, Attachment MJH-6 - Customer Communication Examples



21

Feb. 18 – Facebook 
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Feb. 25 – Twitter 
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Feb. 25 – Facebook 
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Feb. 25 – LinkedIn 
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Feb. 26 – Customer Email 

Emails sent:
609,325

CTR: 
1.4%

Open Rate:
30.685%
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